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Tourism economy – tourism politics  
 

• A review of research into drivers of firm value through event studies 

in tourism and hospitality : Launching the Annals of Tourism Research 

curated collection on drivers of firm value through event studies in 

tourism and hospitality / Juan Luis Nicolau, Abhinav Sharma . — 

2022.July. — p. 1-22. 

https://doi.org/10.1016/j.annals.2022.103430 

IN.: Annals of Tourism Research . — 95./1. 

• COVID-19 and firm value drivers in the tourism industry / Cédric 

Poretti, Cindy Yoonjoung Heo . — 2022.July. — p. 1-14. 

https://doi.org/10.1016/j.annals.2022.103433 

IN.: Annals of Tourism Research . — 95./1. 

• Critical tourism strategy / John Tribe, Brendan Paddison . — 

2023.January. — p. 1-13. 

https://doi.org/10.1016/j.annals.2022.103511 

IN.: Annals of Tourism Research . — 98./1. 

• Do institutions matter for tourism spending? / Canh Phuc Nguyen . — 

2023.February. — p. 248-281. 

https://doi.org/10.1177/13548166211045847 

IN: Tourism Economics . — 29./1. 

• EU tourism and student identities in a pre-BREXIT UK / Constantia 

Anastasiadou, Nick Pilcher, Mavis Gutu et al . — 2023.March. — p. 1-

20. 

https://doi.org/10.1016/j.annals.2023.103545 

IN.: Annals of Tourism Research . — 99./1. 

• Evaluation of the Integration Policy in China : Does the Integration 

of Culture and Tourism Promote Tourism Development? / Yu Jin, Haonan 

Xi, Xuhui Wang et al . — 2022.November. — p. 1-13. 

https://doi.org/10.1016/j.annals.2022.103491 

IN.: Annals of Tourism Research . — 97./1. 

• Exploring the linkage between tourism, governance quality, and 

poverty reduction in Latin America / Toyo Amegnonna Marcel Dossou, 

Emmanuelle Ndomandji Kambaye, Festus Victor Bekun et al . — 

2023.February. — p. 210-234. 

https://doi.org/10.1177/13548166211043974 

IN: Tourism Economics . — 29./1. 

• From Quantity to Quality : Capturing Higher Spending Markets through 

a Segmentation of Travelers’ Expenditure / Consuelo Rubina Nava, 

Linda Osti, Maria Grazia Zoia . — 2023.January.. — p. 75-90. 

https://doi.org/10.1177/00472875211054568 

IN: Journal of Travel Research . — 62./1. 

• Memory and the everyday geopolitics of tourism : Reworking post-

imperial relations in Russian tourism to the ‘near abroad’ / Alena 

Pfoser, Guzel Yusupova . — 2022.July. — p. 1-11. 

https://doi.org/10.1016/j.annals.2022.103437 

IN.: Annals of Tourism Research . — 95./1. 

• Political ideological distance and tourism demand : The cultural–

political interplay / Fiona X. Yang, Leona Shao-Zhi Li, Gongyan Yang 

et al . — 2023.January. — p. 1-5. 

https://doi.org/10.1016/j.annals.2022.103430
https://doi.org/10.1016/j.annals.2022.103433
https://doi.org/10.1016/j.annals.2022.103511
https://doi.org/10.1177/13548166211045847
https://doi.org/10.1016/j.annals.2023.103545
https://doi.org/10.1016/j.annals.2022.103491
https://doi.org/10.1177/13548166211043974
https://doi.org/10.1177/00472875211054568
https://doi.org/10.1016/j.annals.2022.103437
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https://doi.org/10.1016/j.annals.2022.103525 

IN.: Annals of Tourism Research . — 98./1. 

• Role of Sundarbans bagh bidhwa entrepreneurs in tourism / Jakia 

Rajoana, Gunjan Saxena . — 2022.November. — p. 1-15. 

https://doi.org/10.1016/j.annals.2022.103486 

IN.: Annals of Tourism Research . — 97./1. 

• The effect of environmental, social and governance risks / Tarik 

Dogru, Erdinc Akyildirim, Oguzhan Cepni et al . — 2022.July. — p. 1-

15. 

https://doi.org/10.1016/j.annals.2022.103432 

IN.: Annals of Tourism Research . — 95./1. 

• The Effect of Tourism Taxation on International Arrivals to a Small 

Tourism-Dependent Economy / Festus Fatai Adedoyin, Neelu Seetaram, 

Marta Disegna et al . — 2023.January.. — p. 135-153. 

https://doi.org/10.1177/00472875211053658 

IN: Journal of Travel Research . — 62./1. 

• The nonlinear effects of tourism on rural income inequality and 

urban–rural income inequality : Evidence from China / Jiekuan Zhang . 

— 2023.February. — p. 172-193. 

https://doi.org/10.1177/13548166211041802 

IN: Tourism Economics . — 29./1. 

• Tourism and commercial nationalism / Kalyan Bhandari . — 2022.July. — 

p. 1-11. 

https://doi.org/10.1016/j.annals.2022.103443 

IN.: Annals of Tourism Research . — 95./1. 

• Tourism and Gross Domestic Product short-run causality revisited : A 

symbolic transfer entropy approach / Maximo Camacho, Andres Romeu . — 

2023.February. — p. 235-247. 

https://doi.org/10.1177/13548166211045756 

IN: Tourism Economics . — 29./1. 

 

 

Hospitality industry  
 

• All-inclusive holiday packages, tourist consumption and spending 

patterns at tourism destinations / Claudia Cozzio, Oksana Tokarchuk, 

Oswin Maurer . — 2023.. — p. 89-100. 

https://doi.org/10.1108/TR-12-2021-0572 

IN: Tourism Review . —78./1. 

• Clustering and hotel room prices in Dubai / Mohammad Arzaghi, Ismail 

H. Genc, Shaabana Naik . — 2023.February. — p. 116-136. 

https://doi.org/10.1177/13548166211040931 

IN: Tourism Economics . — 29./1. 

• Developing a classification scheme of service innovation : 

Synthesizing degree and type of change in service innovation / Yu Mu, 

Bart Bossink, Tsvi Vinig . — 2022.July. — p. 1-11. 

https://doi.org/10.1016/j.annals.2022.103411 

IN.: Annals of Tourism Research . — 95./1. 

• Early and late-stage startup funding in hospitality : Effects on 

incumbents' market value / Simone Bianco, Florian J. Zach, Anyu Liu . 

— 2022.July. — p. 1-11. 

https://doi.org/10.1016/j.annals.2022.103525
https://doi.org/10.1016/j.annals.2022.103486
https://doi.org/10.1016/j.annals.2022.103432
https://doi.org/10.1177/00472875211053658
https://doi.org/10.1177/13548166211041802
https://doi.org/10.1016/j.annals.2022.103443
https://doi.org/10.1177/13548166211045756
https://doi.org/10.1108/TR-12-2021-0572
https://doi.org/10.1177/13548166211040931
https://doi.org/10.1016/j.annals.2022.103411
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https://doi.org/10.1016/j.annals.2022.103436 

IN.: Annals of Tourism Research . — 95./1. 

• Emotional intelligence similarity in service recovery / Xing'an Xu, 

Juan Liu, Dogan Gursoy . — 2022.September. — p. 1-17. 

https://doi.org/10.1016/j.annals.2022.103465 

IN.: Annals of Tourism Research . — 96./1. 

• Expressions of Anti-Black Biases, Job Satisfaction, and Turnover 

Intentions in the Full-Service Restaurant Industry / Zachary W. 

Brewster, Allen V. Heffner . — 2023.February.. — p. 291-302. 

https://doi.org/10.1177/10963480211020098 

IN: Journal of Hospitality and Tourism Research . — 47./2. 

• Hotel dynamic pricing, stochastic demand and covid-19 / Andrea 

Guizzardi, Luca Vincenzo Ballestra, Enzo D'Innocenzo . — 

2022.November. — p. 1-15. 

https://doi.org/10.1016/j.annals.2022.103495 

IN.: Annals of Tourism Research . — 97./1. 

• How B&B experience affects customer value cocreation under the social 

servicescape : an emotional psychological perspective / Mei-Yu Wang, 

Yong-Quan Li, Wen-Qi Ruan et al . — 2023.. — p. 72-88. 

https://doi.org/10.1108/TR-05-2022-0218 

IN: Tourism Review . —78./1. 

• On the analysis of efficiency in the hotel sector : Does tourism 

specialization matter? / Ubay Pérez-Granja, Federico Inchausti-Sintes 

. — 2023.February. — p. 92-115. 

https://doi.org/10.1177/13548166211039301 

IN: Tourism Economics . — 29./1. 

• The impact of ownership and size heterogeneity on hotel efficiency in 

the Canary Islands (Spain) / Jorge Vicente Pérez-Rodríguez, Eduardo 

Acosta-González . — 2023.February. — p. 3-29. 

https://doi.org/10.1177/13548166211035853 

IN: Tourism Economics . — 29./1. 

• Value propositions during service mega-disruptions : Exploring value 

co-creation and value co-destruction in service recovery / Ioannis 

Assiouras, Niklas Vallström, George Skourtis et al . — 2022.November. 

— p. 1-14. 

https://doi.org/10.1016/j.annals.2022.103501 

IN.: Annals of Tourism Research . — 97./1. 

 

 

Tourist/customer motivation – behavior  
 

• Appreciation to and Behavior Intention Regarding Upscale Ethnic 

Restaurants / Yide Liu, Hiram Ting, Christian M. Ringle . — 

2023.January. — p. 235-256. 

https://doi.org/10.1177/10963480211011544 

IN.: Journal of Hospitality and Tourism Research . — 47./1. 

• Black travel through the lens of legitimacy / Charis N. Tucker, Nancy 

Gard McGehee, Anthony Kwame Harrison . — 2023.January. — p. 1-18. 

https://doi.org/10.1016/j.annals.2022.103524 

IN.: Annals of Tourism Research . — 98./1. 

• Choosing the Optimal Segmentation Technique to Understand Tourist 

https://doi.org/10.1016/j.annals.2022.103436
https://doi.org/10.1016/j.annals.2022.103465
https://doi.org/10.1177/10963480211020098
https://doi.org/10.1016/j.annals.2022.103495
https://doi.org/10.1108/TR-05-2022-0218
https://doi.org/10.1177/13548166211039301
https://doi.org/10.1177/13548166211035853
https://doi.org/10.1016/j.annals.2022.103501
https://doi.org/10.1177/10963480211011544
https://doi.org/10.1016/j.annals.2022.103524
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Behaviour / Bob McKercher, Denis Tolkach, Ni Made Eka Mahadewi et al 

. — 2023.January.. — p. 71-83. 

https://doi.org/10.1177/13567667221078240 

IN: Journal of Vacation Marketing . —29./1. 

• Consumer responses to time-based sales messages / Bi Yang, Shanshi 

Li, Zhenyu Chen et al . — 2023.March. — p. 1-12. 

https://doi.org/10.1016/j.annals.2023.103539 

IN.: Annals of Tourism Research . — 99./1. 

• Effect of Regulatory Focus on Food Variety-Seeking Behavior of 

Chinese Tourists / Hong-Jing Cui, Feng Yao, Xiao-tong Jin et al . — 

2023.January. — p. 153-176. 

https://doi.org/10.1177/1096348020988893 

IN.: Journal of Hospitality and Tourism Research . — 47./1. 

• Effect of Tourist-To-Tourist Encounters : Increased Conflict or 

Reduced Social Distance? / Shizhen Bai, Hsuan-Hsuan Chang . — 

2023.January. — p. 207-234. 

https://doi.org/10.1177/10963480211014938 

IN.: Journal of Hospitality and Tourism Research . — 47./1. 

• Emotional or rational? : The congruence effect of message appeals and 

country stereotype on tourists' international travel intentions / 

Wenting Feng, Yizhuo Liu, Dongmei Li . — 2022.July. — p. 1-13. 

https://doi.org/10.1016/j.annals.2022.103423 

IN.: Annals of Tourism Research . — 95./1. 

• Similarity-Attraction Cluster of Outbound Chinese Tourists : Who 

Belongs There? / Sheng Wei, Siew Imm Ng, Julie Anne Lee et al . — 

2023.January.. — p. 33-56. 

https://doi.org/10.1177/1096348021996441 

IN.: Journal of Hospitality and Tourism Research . — 47./1. 

• Tourism seasonality and gambling : The role of a new casino's opening 

/ David Boto-García, Leví Pérez . — 2023.March. — p. 1-6. 

https://doi.org/10.1016/j.annals.2023.103529 

IN.: Annals of Tourism Research . — 99./1. 

• Tourists as Caged Birds : Elaborating Travel Thoughts and Craving 

When Feeling Captive / Irimiás Anna, Mitev Ariel Zoltán . — 

2023.January.. — p. 91-104. 

https://doi.org/10.1177/00472875211056684 

IN: Journal of Travel Research . — 62./1. 

• Travel career or childhood travel habit? : Which better explains 

adult travel behaviour? / S. MacInnes, F. Ong, Sara Dolnicar . — 

2022.July. — p. 1-12. 

https://doi.org/10.1016/j.annals.2022.103413 

IN.: Annals of Tourism Research . — 95./1. 

 

 

Covid-19  
 

• A novel approach for measurement and decomposition of the economywide 

costs of shutting down tourism and related service sectors against 

COVID-19 / Serdar Sayan, Ayla Alkan . — 2023.February. — p. 30-47. 

https://doi.org/10.1177/13548166211037100 

IN: Tourism Economics . — 29./1. 

https://doi.org/10.1177/13567667221078240
https://doi.org/10.1016/j.annals.2023.103539
https://doi.org/10.1177/1096348020988893
https://doi.org/10.1177/10963480211014938
https://doi.org/10.1016/j.annals.2022.103423
https://doi.org/10.1177/1096348021996441
https://doi.org/10.1016/j.annals.2023.103529
https://doi.org/10.1177/00472875211056684
https://doi.org/10.1016/j.annals.2022.103413
https://doi.org/10.1177/13548166211037100
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• Agritourism resilience during the COVID-19 crisis / Sara Brune, 

Whitney Knollenberg, Olivia Vilá . — 2023.March. — p. 1-12. 

https://doi.org/10.1016/j.annals.2023.103538 

IN.: Annals of Tourism Research . — 99./1. 

• Changes in tourist mobility after COVID-19 outbreaks / Ling Yu, 

Pengjun Zhao, Junqing Tang et al . — 2023.January. — p. 1-14. 

https://doi.org/10.1016/j.annals.2022.103522 

IN.: Annals of Tourism Research . — 98./1. 

• Covid-19 vaccines, rules, deaths, and tourism recovery / Luke Emeka 

Okafor, Eric Yan . — 2022.July. — p. 1-15. 

https://doi.org/10.1016/j.annals.2022.103424 

IN.: Annals of Tourism Research . — 95./1. 

• COVID-19-Induced Redundancy and Socio-Psychological Well-Being of 

Tourism Employees : Implications for Organizational Recovery in a 

Resource-Scarce Context / Albert N. Kimbu, Issahaku Adam, Frederick 

Dayour et al . — 2023.January.. — p. 55-74. 

https://doi.org/10.1177/00472875211054571 

IN: Journal of Travel Research . — 62./1. 

• Cruising through a pandemic : Or not? / Gabby Walters, Thomas Magor, 

Sarah J. Kelly et al . — 2022.November. — p. 1-13. 

https://doi.org/10.1016/j.annals.2022.103499 

IN.: Annals of Tourism Research . — 97./1. 

• Did COVID-19 tourism sector supports alleviate investor fear? / Shaen 

Corbet, Yang Hou, Yang Hu et al . — 2022.July. — p. 1-19. 

https://doi.org/10.1016/j.annals.2022.103434 

IN.: Annals of Tourism Research . — 95./1. 

• From existential anxiety to post-traumatic growth : The stranded 

traveler during the pandemic outbreak / Lijun Liu, Li Cheng, Xueying 

Qu . — 2023.March. — p. 1-15. 

https://doi.org/10.1016/j.annals.2023.103548 

IN.: Annals of Tourism Research . — 99./1. 

• Probabilistic Forecasts Using Expert Judgment : The Road to Recovery 

From COVID-19 / George Athanasopoulos, Rob J. Hyndman, Nikolaos 

Kourentzes et al . — 2023.January.. — p. 233-258. 

https://doi.org/10.1177/00472875211059240 

IN: Journal of Travel Research . — 62./1. 

• Tourism water use during the COVID-19 shutdown : A natural experiment 

in Hawai‘i / Nathan DeMaagd, Peter Fuleky, Kimberly Burnett et al . — 

2022.November. — p. 1-11. 

https://doi.org/10.1016/j.annals.2022.103475 

IN.: Annals of Tourism Research . — 97./1. 

 

 

Tourist / Customer satisfaction / experience  
 

• Designing and offering legend-based experiences : Perspectives of 

Santa Claus in the Joulupukin Pajakylä / Prokopis A. Christou, 

Katerina Pericleous, Raija Komppula . — 2023.January. — p. 1-16. 

https://doi.org/10.1016/j.annals.2022.103519 

IN.: Annals of Tourism Research . — 98./1. 

• Exploring the Influence of Touch Points on Tourist Experiences at 

https://doi.org/10.1016/j.annals.2023.103538
https://doi.org/10.1016/j.annals.2022.103522
https://doi.org/10.1177/00472875211054571
https://doi.org/10.1016/j.annals.2022.103499
https://doi.org/10.1016/j.annals.2022.103434
https://doi.org/10.1016/j.annals.2023.103548
https://doi.org/10.1177/00472875211059240
https://doi.org/10.1016/j.annals.2022.103475
https://doi.org/10.1016/j.annals.2022.103519
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Crisis Impacted Destinations / Nina Krey, M. Claudia tom Dieck, 

Shuang Wu et al . — 2023.January.. — p. 39-54. 

https://doi.org/10.1177/00472875211053657 

IN: Journal of Travel Research . — 62./1. 

• Prolonging the influence of a vacation experience on consumers' 

wellbeing : Is there a role for virtual reality? / Mohammed 

Aldossary, Graeme McLean . — 2022.November. — p. 1-14. 

https://doi.org/10.1016/j.annals.2022.103500 

IN.: Annals of Tourism Research . — 97./1. 

• Repeat tourists’ perceived unfavorable changes and their effects on 

destination loyalty / Yaou Hu, Songjun Xu . — 2023.. — p. 42-57. 

https://doi.org/10.1108/TR-05-2022-0235 

IN: Tourism Review . —78./1. 

• Savoring tourism : Exploring basic processes / Erika Miyakawa, Philip 

L. Pearce, Takashi Oguchi . — 2022.November. — p. 1-13. 

https://doi.org/10.1016/j.annals.2022.103498 

IN.: Annals of Tourism Research . — 97./1. 

• The “unseen” tourism : Travel experience of people with visual 

impairment / Guanghui Qiao, Hanqi Song, Bruce Prideaux et al . — 

2023.March. — p. 1-15. 

https://doi.org/10.1016/j.annals.2023.103542 

IN.: Annals of Tourism Research . — 99./1. 

• The effect of innovation on tourists’ revisit intention toward 

tourism destinations / Jiaying Lyu, Yao Li, Zhenxing Mao et al . — 

2023.. — p. 142-158. 

https://doi.org/10.1108/TR-05-2022-0258 

IN: Tourism Review . —78./1. 

• The influence of immersion on tourists’ satisfaction via perceived 

attractiveness and happiness / Fangxuan Li, Yuanyuan Shang, Qianqian 

Su . — 2023.. — p. 122-141. 

https://doi.org/10.1108/TR-02-2022-0078 

IN: Tourism Review . —78./1. 

• The Role of Cultural Differences in Customer Retention : Evidence 

from the High-Contact Service Industry / Kim-Shyan Fam, Boon Liat 

Cheng, Tat-Huei Cham et al . — 2023.January. — p. 257-288. 

https://doi.org/10.1177/10963480211014944 

IN.: Journal of Hospitality and Tourism Research . — 47./1. 

• Why Not Travel to Malaysia? : Variations in Inbound Tourists’ 

Perceptions toward Halal-Friendly Destination Attributes / Mohamed 

Azali, Norazlyn Kamal Basha, Yee-Shan Chang et al . — 2023.January. — 

p. 177-206. 

https://doi.org/10.1177/1096348020987634 

IN.: Journal of Hospitality and Tourism Research . — 47./1. 

 
 

Online information / Webbased technologies / Digitalization  
 

• Artificial intelligence humor in service recovery / Xing'an Xu, Juan 

Liu . — 2022.July. — p. 1-20. 

https://doi.org/10.1016/j.annals.2022.103439 

IN.: Annals of Tourism Research . — 95./1. 

https://doi.org/10.1177/00472875211053657
https://doi.org/10.1016/j.annals.2022.103500
https://doi.org/10.1108/TR-05-2022-0235
https://doi.org/10.1016/j.annals.2022.103498
https://doi.org/10.1016/j.annals.2023.103542
https://doi.org/10.1108/TR-05-2022-0258
https://doi.org/10.1108/TR-02-2022-0078
https://doi.org/10.1177/10963480211014944
https://doi.org/10.1177/1096348020987634
https://doi.org/10.1016/j.annals.2022.103439


8 

 

• Exploring the Continuance Usage Intention of Travel Applications in 

the Case of Chinese Tourists / Yang Liu, Qi Li, Tudor Edu et al . — 

2023.January.. — p. 6-32. 

https://doi.org/10.1177/1096348020962553 

IN.: Journal of Hospitality and Tourism Research . — 47./1. 

• Exploring the effect of humor in robot failure / Hongyan Yang, Hong 

Xu, Yan Zhang et al . — 2022.July. — p. 1-15. 

https://doi.org/10.1016/j.annals.2022.103425 

IN.: Annals of Tourism Research . — 95./1. 

• Smart technology vs. embarrassed human : The inhibiting effect of 

anticipated technology embarrassment / Elisa K. Chan, Lisa C. Wan, 

Xiao Yi . — 2022.November. — p. 1-12. 

https://doi.org/10.1016/j.annals.2022.103494 

IN.: Annals of Tourism Research . — 97./1. 

• Technique to harmonize Booking.com's dual rating systems / Naveen 

Amblee, Rahat Ullah . — 2022.November. — p. 1-5. 

https://doi.org/10.1016/j.annals.2022.103489 

IN.: Annals of Tourism Research . — 97./1. 

• The Use of Mobile Applications for Travel Booking : Impacts of 

Application Quality and Brand Trust / Tahir Albayrak, M. Rosario 

González-Rodríguez, Meltem Caber et al . — 2023.January.. — p. 3-21. 

https://doi.org/10.1177/13567667211066544 

IN: Journal of Vacation Marketing . —29./1. 

• Tourists and AI : A political ideology perspective / Patrick van 

Esch, Yuanyuan Cui, Gopal Das et al . — 2022.November. — p. 1-14. 

https://doi.org/10.1016/j.annals.2022.103471 

IN.: Annals of Tourism Research . — 97./1. 

• Understanding Extended Theory of Planned Behavior to Access 

Backpackers’ Intention in Self-Service Travel Websites / Shih-Chih 

Chen, Din Jong, Chia-Shiang Hsu et al . — 2023.January.. — p. 106-

132. 

https://doi.org/10.1177/1096348021994166 

IN.: Journal of Hospitality and Tourism Research . — 47./1. 

 
 

Residents attitudes  
 

• An Integrated Model of Social Impacts and Resident’s Perceptions : 

From a Film Tourism Destination / Sangkyun Kim, Eerang Park . — 

2023.February.. — p. 395-421. 

https://doi.org/10.1177/10963480211011641 

IN: Journal of Hospitality and Tourism Research . — 47./2. 

• Residents' involvement in disaster tourism as a practice : The Case 

of an Islam destination, Aceh / Xiaoyuan Tan, Tianyu Ying, Dini 

Mariska et al . — 2022.September. — p. 1-14. 

https://doi.org/10.1016/j.annals.2022.103467 

IN.: Annals of Tourism Research . — 96./1. 

• The impact of tourism on residents' intention to stay : A qualitative 

comparative analysis / Daniele Scarpi, Ilenia Confente, Ivan Russo . 

— 2022.November. — p. 1-13. 

https://doi.org/10.1016/j.annals.2022.103472 

IN.: Annals of Tourism Research . — 97./1. 

https://doi.org/10.1177/1096348020962553
https://doi.org/10.1016/j.annals.2022.103425
https://doi.org/10.1016/j.annals.2022.103494
https://doi.org/10.1016/j.annals.2022.103489
https://doi.org/10.1177/13567667211066544
https://doi.org/10.1016/j.annals.2022.103471
https://doi.org/10.1177/1096348021994166
https://doi.org/10.1177/10963480211011641
https://doi.org/10.1016/j.annals.2022.103467
https://doi.org/10.1016/j.annals.2022.103472
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• The logic of peasant resistance to tourism / Liguo Wang . — 

2022.November. — p. 1-12. 

https://doi.org/10.1016/j.annals.2022.103496 

IN.: Annals of Tourism Research . — 97./1. 

• The Missing Link in Resident Support for Tourism Events : The Role of 

Tolerance / Rui Qi, Kevin Kam Fung So, David A. Cárdenas et al . — 

2023.February.. — p. 422-452. 

https://doi.org/10.1177/10963480211031405 

IN: Journal of Hospitality and Tourism Research . — 47./2. 

• The power dynamics in local–tourist interactions / Ji Zhang, Hong-

gang Xu . — 2023.January. — p. 1-11. 

https://doi.org/10.1016/j.annals.2022.103509 

IN.: Annals of Tourism Research . — 98./1. 

• The well-being impacts of tourism : Long-term and short-term effects 

of tourism development on residents’ happiness / Maksim Godovykh, 

Jorge Ridderstaat, Alan Fyall . — 2023.February. — p. 137-156. 

https://doi.org/10.1177/13548166211041227 

IN: Tourism Economics . — 29./1. 

 
 

Human Resource Management / Hospitality employment  
 

• Accounting for disability and work inclusion in tourism / Marco 

Bellucci, Mario Biggeri, Carmela Nitti et al . — 2023.January. — p. 

1-18. 

https://doi.org/10.1016/j.annals.2022.103526 

IN.: Annals of Tourism Research . — 98./1. 

• Effect of Power Message on Employee Response and Job Recruitment in 

the Hospitality Industry / Ji-Hern Kim, Sojung Ahn, Eunkyung Lee . — 

2023.February.. — p. 303-327. 

https://doi.org/10.1177/10963480211010992 

IN: Journal of Hospitality and Tourism Research . — 47./2. 

• Exploitative leadership and service sabotage / Yijiao Ye, Yijing Lyu, 

Long-Zeng Wu et al . — 2022.July. — p. 1-13. 

https://doi.org/10.1016/j.annals.2022.103444 

IN.: Annals of Tourism Research . — 95./1. 

• Migrant mobility and value creation in hospitality labour / Peter 

Lugosi, Ann Ndiuini . — 2022.July. — p. 1-12. 

https://doi.org/10.1016/j.annals.2022.103429 

IN.: Annals of Tourism Research . — 95./1. 

• The shaping of the neoliberal worker : Socialisation of young adults 

through flexible hospitality work / Agnieszka Rydzik, Chavan Sharma 

Kissoon . — 2022.November. — p. 1-14. 

https://doi.org/10.1016/j.annals.2022.103470 

IN.: Annals of Tourism Research . — 97./1. 

• Tourism work, media & COVID-19 : A changed narrative? / David Solnet, 

Richard N.S. Robinson, Tom Baum et al . — 2022.November. — p. 1-17. 

https://doi.org/10.1016/j.annals.2022.103492 

IN.: Annals of Tourism Research . — 97./1. 

 

 

https://doi.org/10.1016/j.annals.2022.103496
https://doi.org/10.1177/10963480211031405
https://doi.org/10.1016/j.annals.2022.103509
https://doi.org/10.1177/13548166211041227
https://doi.org/10.1016/j.annals.2022.103526
https://doi.org/10.1177/10963480211010992
https://doi.org/10.1016/j.annals.2022.103444
https://doi.org/10.1016/j.annals.2022.103429
https://doi.org/10.1016/j.annals.2022.103470
https://doi.org/10.1016/j.annals.2022.103492
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Cultural tourism – Heritage tourism – Spiritual tourism  
 

• Determinants of Visitors’ Loyalty to Religious Sacred Event Places : 

A Multigroup Measurement Invariance Model / Vasanth Kamath, Manuel 

Alector Ribeiro, Kyle Maurice Woosnam et al . — 2023.January.. — p. 

176-196. 

https://doi.org/10.1177/00472875211057600 

IN: Journal of Travel Research . — 62./1. 

• Exploring pilgrimage value by ZMET : The mind of Christian pilgrims / 

Jaeho Yoo, Yunseon Choe, Gyehee Lee . — 2022.September. — p. 1-18. 

https://doi.org/10.1016/j.annals.2022.103466 

IN.: Annals of Tourism Research . — 96./1. 

• Hallyu tourism : The effects of broadcast and music / Chew Ging Lee, 

Shi-Min How . — 2023.February. — p. 282-287. 

https://doi.org/10.1177/13548166211048274 

IN: Tourism Economics . — 29./1. 

• If museum treasures could talk : How anthropomorphism increases 

favorable visitor responses / Yuan Li, Lisa C. Wan, Xiaoyan Luo et al 

. — 2023.March. — p. 1-4. 

https://doi.org/10.1016/j.annals.2023.103540 

IN.: Annals of Tourism Research . — 99./1. 

• Tourist Perceived Value, Tourist Satisfaction, and Life Satisfaction 

: Evidence From Chinese Buddhist Temple Tours / Yanghang Yu, Mei 

Lang, Yuanyuan Zhao et al . — 2023.January.. — p. 133-152. 

IN.: Journal of Hospitality and Tourism Research . — 47./1. 

• Tourists and ‘philosophers’ : Nature as a medium to consciousness and 

transcendence in spiritual tourism / Shaohua Wang, Dani Blasco, Amran 

Hamzah et al . — 2023.March. — p. 1-13. 

https://doi.org/10.1016/j.annals.2023.103543 

IN.: Annals of Tourism Research . — 99./1. 

 
 

Destination marketing/management – Branding  
 

• Creating effective visuals for destination marketing videos : Scenery 

vs people / Ari Alamäki, Cheul Rhee, Jyrki Suomala et al . — 

2023.January.. — p. 141-157. 

https://doi.org/10.1177/13567667221081147 

IN: Journal of Vacation Marketing . —29./1. 

• Is VR always better for destination marketing? : Comparing different 

media and styles / Tom Griffin, Daniel Guttentag, Seung Hwan Lee et 

al . — 2023.January.. — p. 119-140. 

https://doi.org/10.1177/13567667221078252 

IN: Journal of Vacation Marketing . —29./1. 

• Marketing a Destination Brand Image to Muslim Tourists : Does 

Accessibility to Cultural Needs Matter In Developing Brand Loyalty? / 

Zazli Lily Wisker, Djavlonbek Kadirov, Jithin Nizar . — 

2023.January.. — p. 84-105. 

https://doi.org/10.1177/1096348020963663 

IN.: Journal of Hospitality and Tourism Research . — 47./1. 

https://doi.org/10.1177/00472875211057600
https://doi.org/10.1016/j.annals.2022.103466
https://doi.org/10.1177/13548166211048274
https://doi.org/10.1016/j.annals.2023.103540
https://doi.org/10.1016/j.annals.2023.103543
https://doi.org/10.1177/13567667221081147
https://doi.org/10.1177/13567667221078252
https://doi.org/10.1177/1096348020963663
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• Perceiving Destination Through Animated GIFs : A Mixed Method Design 

for Multifaceted Image Assessment / Huahua Li, Mimi Li, Guyang Lin et 

al . — 2023.January.. — p. 154-175. 

https://doi.org/10.1177/00472875211057606 

IN: Journal of Travel Research . — 62./1. 

• Revisit the formation of destination brand personality / Jingqiang 

Wang, Mimi Li, Cong Li et al . — 2022.July. — p. 1-14. 

https://doi.org/10.1016/j.annals.2022.103408 

IN.: Annals of Tourism Research . — 95./1. 

• Tourism destination brokers : A network analytic approach / Giovanni 

Ruggieri, Salvatore Iannolino, Rodolfo Baggio . — 2022.November. — p. 

1-15. 

https://doi.org/10.1016/j.annals.2022.103488 

IN.: Annals of Tourism Research . — 97./1. 

 
 

Tourism education / research  
 

• Art and tourism : a systematic review of the literature / Natasa Slak 

Valek, Paolo Mura . — 2023.. — p. 273-290. 

https://doi.org/10.1108/TR-05-2022-0214 

IN: Tourism Review . —78./1. 

• Electrodermal activity measure : A methodological review / Shanshi 

Li, Billy Sung, Yuxia Lin et al . — 2022.September. — p. 1-12. 

• Health tourism in China : a 40-year bibliometric analysis / Lina 

Zhong, Sunny Sun, Rob Law et al . — 2023.. — p. 203-217. 

https://doi.org/10.1108/TR-03-2022-0112 

IN: Tourism Review . —78./1. 

• Hotel demand forecasting : a comprehensive literature review / Liyao 

Huang, Weimin Zheng . — 2023.. — p. 218-244. 

https://doi.org/10.1108/TR-07-2022-0367 

IN: Tourism Review . —78./1. 

• https://doi.org/10.1016/j.annals.2022.103460 

IN.: Annals of Tourism Research . — 96./1. 

 
 

Social media / social networks /sharing economy  
 

• A netnography approach on the daily local-guided shopping tour 

experiences of travellers : An unexplored facet of the sharing 

economy / Ozan Atsiz, Faruk Seyitoglu . — 2023.January.. — p. 103-

118. 

https://doi.org/10.1177/13567667221078248 

IN: Journal of Vacation Marketing . —29./1. 

• A touristic tale of four cities on instagram / Juan Tugores-Ques, 

María Bonilla-Quijada . — 2023.January.. — p. 54-70. 

https://doi.org/10.1177/13567667221078246 

IN: Journal of Vacation Marketing . —29./1. 

https://doi.org/10.1177/00472875211057606
https://doi.org/10.1016/j.annals.2022.103408
https://doi.org/10.1016/j.annals.2022.103488
https://doi.org/10.1108/TR-05-2022-0214
https://doi.org/10.1108/TR-03-2022-0112
https://doi.org/10.1108/TR-07-2022-0367
https://doi.org/10.1016/j.annals.2022.103460
https://doi.org/10.1177/13567667221078248
https://doi.org/10.1177/13567667221078246
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• Authoritative performances of care in home exchange / Kathy Hamilton, 

Paul Hewer, Andrea Tonner . — 2022.November. — p. 1-11. 

https://doi.org/10.1016/j.annals.2022.103469 

IN.: Annals of Tourism Research . — 97./1. 

• Do looks matter for hosts on the peer-to-peer sharing accommodation 

market? / Hengyun Li, Qian Wang, Gang Li et al . — 2023.January. — p. 

1-16. 

https://doi.org/10.1016/j.annals.2022.103510 

IN.: Annals of Tourism Research . — 98./1. 

• The Role of Post-Stay Evaluation on Ewom and Hotel Revisit Intention 

among Gen Y / Mohamad-Noor Salehhuddin Sharipudin, Man Lai Cheung, 

Mauro Jose De Oliveira et al . — 2023.January.. — p. 57-83. 

https://doi.org/10.1177/10963480211019847 

IN.: Journal of Hospitality and Tourism Research . — 47./1. 

 

 

Airbnb  
 

• Design standardization by Airbnb multi-unit hosts : 

Professionalization in the sharing economy / Huihui Zhang, Florian J. 

Zach, Zheng Xiang . — 2023.January. — p. 1-14. 

https://doi.org/10.1016/j.annals.2022.103523 

IN.: Annals of Tourism Research . — 98./1. 

• Moderating Effect of Trust on Customer Return Intention Formation in 

Peer-to-Peer Sharing Accommodation / Shun Ye, Siyu Chen, Soyon Paek . 

— 2023.February.. — p. 328-353. 

https://doi.org/10.1177/10963480211014249 

IN: Journal of Hospitality and Tourism Research . — 47./2. 

• The effects of location before and during COVID-19 : Impacts on 

revenue of Airbnb listings in Milan (Italy) / Ruggero Sainaghi, Jorge 

Chica-Olmo . — 2022.September. — p. 1-16. 

https://doi.org/10.1016/j.annals.2022.103464 

IN.: Annals of Tourism Research . — 96./1. 

• Turn on instant booking or not? : Decisions of rival hosts / Nan 

Feng, Nan Xu, Haiyang Feng et al . — 2022.September. — p. 1-18. 

https://doi.org/10.1016/j.annals.2022.103458 

IN.: Annals of Tourism Research . — 96./1. 

• What makes a good “guest” : Evidence from Airbnb hosts' reviews / Lan 

Xue, Xi Y. Leung, Shihan Ma . — 2022.July. — p. 1-13. 

https://doi.org/10.1016/j.annals.2022.103426 

IN.: Annals of Tourism Research . — 95./1. 

 
 

Risk/Crisis – tourism / Safety – tourism  
 

• European travel and leisure sector and uncertainties : A risk 

spillover analysis / Dilip Kumar . — 2023.February. — p. 48-67. 

https://doi.org/10.1177/13548166211035954 

IN: Tourism Economics . — 29./1. 

https://doi.org/10.1016/j.annals.2022.103469
https://doi.org/10.1016/j.annals.2022.103510
https://doi.org/10.1177/10963480211019847
https://doi.org/10.1016/j.annals.2022.103523
https://doi.org/10.1177/10963480211014249
https://doi.org/10.1016/j.annals.2022.103464
https://doi.org/10.1016/j.annals.2022.103458
https://doi.org/10.1016/j.annals.2022.103426
https://doi.org/10.1177/13548166211035954
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• Holiday travel intention in a crisis scenario : a comparative 

analysis of Spain's main source markets / Teresa Villacé-Molinero, 

Juan José Fernández-Munoz, Ana Isabel Munoz-Mazón et al . — 2023.. — 

p. 18-41. 

https://doi.org/10.1108/TR-03-2022-0131 

IN: Tourism Review . —78./1. 

• Risk to self : Self-congruity in cruise decision-making / Jennifer S. 

Holland . — 2023.January.. — p. 22-37. 

https://doi.org/10.1177/13567667221078250 

IN: Journal of Vacation Marketing . —29./1. 

• The impact of hurricane strikes on cruise ship and airplane tourist 

arrivals in the Caribbean / Pablo Carballo Chanfón, Preeya Mohan, 

Eric Strobl et al . — 2023.February. — p. 68-91. 

https://doi.org/10.1177/13548166211037406 

IN: Tourism Economics . — 29./1. 

 
 

Tourism demand  
 

• ‘Modelling’ UK tourism demand using fashion retail sales / Emmanuel 

Sirimal Silva, Hossein Hassani . — 2022.July. — p. 1-15. 

https://doi.org/10.1016/j.annals.2022.103428 

IN.: Annals of Tourism Research . — 95./1. 

• Consumption of pop culture and tourism demand : Through the lens of 

herding behaviour / SungKyu Lim, Neelu Seetaram, Sameer Hosany et al 

. — 2023.March. — p. 1-15. 

https://doi.org/10.1016/j.annals.2023.103531 

IN.: Annals of Tourism Research . — 99./1. 

• Does official development assistance promote tourism demand for donor 

countries? : Evidence from Switzerland / Luciano Lopez, Giuliano 

Bianchi, Yong Chen . — 2023.February. — p. 157-171. 

https://doi.org/10.1177/13548166211041416 

IN: Tourism Economics . — 29./1. 

• Multiple effects of “distance” on domestic tourism demand : A 

comparison before and after the emergence of COVID-19 / Vera Shanshan 

Lin, Yuan Qin, Gang Li et al . — 2022.July. — p. 1-13. 

https://doi.org/10.1016/j.annals.2022.103440 

IN.: Annals of Tourism Research . — 95./1. 

 
 

Food/gastrotourism – Wine tourism  
 

• Bridging tea with tourism : empirical evidence from India and Sri 

Lanka / Sunil Tiwari, Patita Paban Mohanty, Imali N. Fernando et al . 

— 2023.. — p. 177-202. 

https://doi.org/10.1108/TR-06-2022-0280 

IN: Tourism Review . —78./1. 

• Culinary aesthetics : World-traveling with culinary arts / Kai-Sean 

Lee . — 2022.November. — p. 1-11. 

https://doi.org/10.1016/j.annals.2022.103487 

https://doi.org/10.1108/TR-03-2022-0131
https://doi.org/10.1177/13567667221078250
https://doi.org/10.1177/13548166211037406
https://doi.org/10.1016/j.annals.2022.103428
https://doi.org/10.1016/j.annals.2023.103531
https://doi.org/10.1177/13548166211041416
https://doi.org/10.1016/j.annals.2022.103440
https://doi.org/10.1108/TR-06-2022-0280
https://doi.org/10.1016/j.annals.2022.103487
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IN.: Annals of Tourism Research . — 97./1. 

• Satisfaction and Expenditure in Wineries : A Prospect Theory Approach 

/ Ricardo Sellers, Juan Luis Nicolau . — 2023.February.. — p. 354-

374. 

https://doi.org/10.1177/10963480211031407 

IN: Journal of Hospitality and Tourism Research . — 47./2. 

• Slow tourism : the relationship between tourists’ slow food 

experiences and their quality of life / Ting-Yen Huang, Joseph S. 

Chen, William D. Ramos . — 2023.. — p. 159-176. 

https://doi.org/10.1108/TR-02-2022-0053 

IN: Tourism Review . —78./1. 

 
 

Transport – tourism  
 

• Cross-Category Add-On Bundling : Impact of the Consumption Nature of 

Bundled Products on Discount Framing Effectiveness / Myungkeun Song, 

Breffni M. Noone, Anna S. Mattila . — 2023.January.. — p. 197-216. 

https://doi.org/10.1177/00472875211057599 

IN: Journal of Travel Research . — 62./1. 

• Customer responses to airline companies' service failure and recovery 

strategies : the moderating role of service failure habit / Ahmed 

Mohamed Elbaz, Mohammad Soliman, Alamir Al-Alawi et al . — 2023.. — 

p. 1-17. 

https://doi.org/10.1108/TR-03-2022-0108 

IN: Tourism Review . —78./1. 

• Low-cost carriers and tourism in the Italian regions : A segmented 

regression model / Anna Serena Vergori, Serena Arima . — 

2022.November. — p. 1-14. 

https://doi.org/10.1016/j.annals.2022.103474 

IN.: Annals of Tourism Research . — 97./1. 

• Sea ferry travel : the tourists’ liminal experience on the ferry / 

Senyao Sang, Lingjun Huang . — 2023.. — p. 260-272. 

https://doi.org/10.1108/TR-07-2022-0350 

IN: Tourism Review . —78./1. 

 
 

Nostalgia tourism 
 

• A people's history of leisure studies : Colonial pedagogies, touring 

empires / Rasul A. Mowatt . — 2022.September. — p. 1-14. 

https://doi.org/10.1016/j.annals.2022.103462 

IN.: Annals of Tourism Research . — 96./1. 

• Consuming colonial nostalgia in Kolkata, India / Ranjan Bandyopadhyay 

. — 2022.July. — p. 1-13. 

https://doi.org/10.1016/j.annals.2022.103427 

IN.: Annals of Tourism Research . — 95./1. 

• Typography and tourism places : The case of the English seaside 

resort / Justin Burns, David Jarratt . — 2022.November. — p. 1-14. 

https://doi.org/10.1177/10963480211031407
https://doi.org/10.1108/TR-02-2022-0053
https://doi.org/10.1177/00472875211057599
https://doi.org/10.1108/TR-03-2022-0108
https://doi.org/10.1016/j.annals.2022.103474
https://doi.org/10.1108/TR-07-2022-0350
https://doi.org/10.1016/j.annals.2022.103462
https://doi.org/10.1016/j.annals.2022.103427
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https://doi.org/10.1016/j.annals.2022.103490 

IN.: Annals of Tourism Research . — 97./1. 

 
 

Responsible behavior  
 

• Green hotel selection : the effects of social learning and eco-labels 

/ Rojan Baniya, Yuting An, Brijesh Thapa . — 2023.. — p. 245-259. 

https://doi.org/10.1108/TR-04-2022-0178 

IN: Tourism Review . —78./1. 

• Hitting Net-Zero Without Stopping Flying : Increasing Air Travelers’ 

Likelihood to Opt-in to Voluntary Carbon Offsetting / Yi Liu, Qiqi 

Jiang, Rob Gleasure . — 2023.January.. — p. 21-38. 

https://doi.org/10.1177/00472875211057607 

IN: Journal of Travel Research . — 62./1. 

 
 

Gender  
 

• ’Creamy and seductive’ : Gender surveillance in flight attendant work 

/ Whitney E. Smith, Anna de Jong, Scott Cohen et al . — 2023.January. 

— p. 1-15. 

https://doi.org/10.1016/j.annals.2022.103507 

IN.: Annals of Tourism Research . — 98./1. 

• Do young women travellers really consider the risk of sexual 

harassment during night travel? : Evening travel vs midnight travel / 

Xin Wang, Ivan Ka Wai Lai, Kun Wang . — 2023.. — p. 58-71. 

https://doi.org/10.1108/TR-12-2021-0563 

IN: Tourism Review . —78./1. 

 
 

Community-based tourism  
 

• Community change through tourism social entrepreneurship / Richard S. 

Aquino . — 2022.July. — p. 1-16. 

https://doi.org/10.1016/j.annals.2022.103442 

IN.: Annals of Tourism Research . — 95./1. 

• Generational challenges of resident-destination bonding / Zhe Chen, 

Chris Ryan, Yingsha Zhang . — 2022.November. — p. 1-13. 

https://doi.org/10.1016/j.annals.2022.103493 

IN.: Annals of Tourism Research . — 97./1. 

 

https://doi.org/10.1016/j.annals.2022.103490
https://doi.org/10.1108/TR-04-2022-0178
https://doi.org/10.1177/00472875211057607
https://doi.org/10.1016/j.annals.2022.103507
https://doi.org/10.1108/TR-12-2021-0563
https://doi.org/10.1016/j.annals.2022.103442
https://doi.org/10.1016/j.annals.2022.103493
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Corporate Social Responsability  
 

• Enhancing Hotel Guest Corporate Social Responsibility–Advocacy 

Behaviors Through Hedonic Benefits / Rojanasak Chomvilailuk, Ken 

Butcher . — 2023.February.. — p. 375-394. 

https://doi.org/10.1177/10963480211017196 

IN: Journal of Hospitality and Tourism Research . — 47./2. 

• How Destination Social Responsibility Shapes Resident Emotional 

Solidarity and Quality of Life : Moderating Roles of Disclosure Tone 

and Visual Messaging / Lujun Su, Binli Tang, Jeroen Nawijn . — 

2023.January.. — p. 105-120. 

https://doi.org/10.1177/00472875211056683 

IN: Journal of Travel Research . — 62./1. 

 
 

Dark tourism  
 

• Framing the sublime as affect in post-disaster tourism / Annaclaudia 

Martini, Nitasha Sharma . — 2022.November. — p. 1-12. 

https://doi.org/10.1016/j.annals.2022.103473 

IN.: Annals of Tourism Research . — 97./1. 

• Portrayal of the female dead in dark tourism / Philip R. Stone, 

Catriona Morton . — 2022.November. — p. 1-14. 

https://doi.org/10.1016/j.annals.2022.103506 

IN.: Annals of Tourism Research . — 97./1. 

 
 

Tour operation – Tour guides  - Travel agency -  OTA  
 

• Exploring impacts of AR on group package tours : Destination image, 

perceived certainty, and experiential value / Seng-Su Tsang, Chin 

Kuo, Tung-Kuang Hu et al . — 2023.January.. — p. 84-102. 

https://doi.org/10.1177/13567667221078244 
IN: Journal of Vacation Marketing . —29./1. 

• Travel agency transaction costs in airline value chains : A risk in 

distribution channels in South Asia? / Rico Merkert, Mahbubul Hakim . 

— 2022.July. — p. 1-9. 

https://doi.org/10.1016/j.annals.2022.103414 

IN.: Annals of Tourism Research . — 95./1. 

 

https://doi.org/10.1177/10963480211017196
https://doi.org/10.1177/00472875211056683
https://doi.org/10.1016/j.annals.2022.103473
https://doi.org/10.1016/j.annals.2022.103506
https://doi.org/10.1177/13567667221078244
https://doi.org/10.1016/j.annals.2022.103414
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Climate change  
 

• A review of research into tourism and climate change : Launching the 

annals of tourism research curated collection on tourism and climate 

change / Daniel Scott, Stefan Gössling . — 2022.July. — p. 1-13. 

https://doi.org/10.1016/j.annals.2022.103409 

IN.: Annals of Tourism Research . — 95./1. 

• Does tourism increase or decrease carbon emissions? : A systematic 

review / Ya-Yen Sun, Stefan Gossling, Wanru Zhou . — 2022.November. — 

p. 1-13. 

https://doi.org/10.1016/j.annals.2022.103502 

IN.: Annals of Tourism Research . — 97./1. 

 
 

Tourism development  
 

• The injustices of rapid tourism growth : From recognition to 

restoration / Raymond Rastegar, Lisa Ruhanen . — 2022.November. — p. 

1-12. 

https://doi.org/10.1016/j.annals.2022.103504 

IN.: Annals of Tourism Research . — 97./1. 

• Tourism and environmental performance : New evidence using a 
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